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Abstract: The spa industry is a booming business that is growing in popularity and profitability, and the outlook for
the future is promising. The Republic of North Macedonia is a country with about 60 springs of mineral water that
has eight thermal baths, from which two are currently not in operation. When comparing with some European
countries, it can be seen that in Serbia there are more than 50 baths and more than 1000 springs, of which about 500
springs of cold and hot mineral water as well as an abundance of mineral mud. According to the number of
overnight stays and arrivals, spas are leading tourist destinations in Serbia. In Croatia, unfortunately spa tourism is
poorly developed taking that Croatia faces the Adriatic Sea (which is one of the calmest and clearest in the
Mediterranean) and is the main tourist attraction in the country. Spa tourism is the most developed in Hungary where
there are more than 100 spring of mineral water, currently there are 230 thermal baths. In Slovenia, one of the most
developed forms of tourism is spa tourism. There are 87 thermal water springs with different properties and
temperature (from 32 to 73 degrees Celsius). Slovenia currently has 12 SPA centers. Purpose: The purpose of this
paper is to see the number of overnight stays in the spas, compered to the total number of overnight stays of all types
of tourists in the Republic of North Macedonia, but also in some of the European countries. This paper covers the
countries of Serbia, Croatia, Hungary and Slovenia. Methodology: To achieve the set goal, the methods that were
used are analysis and retrospective analysis of the number of spa tourists, the number of overnight stays in spas and
the total number of overnight stays of tourists in the Republic of Macedonia and some of the European countries for
the period from 2010 to 2020. The data were collected by the State Statistics Office of the Republic of Macedonia
and related to the researched countries, and they were processed tabularly and graphically. The analysis was
performed on the basis of previously studied scientific theoretical content of materials that include: literature, books,
magazines and newspapers, reports, relevant publications, on-line databases, as well as all other published materials.
Results: For the period from 2010-2020 the biggest number of overnight stays were Hungary (1 113 300 000) ) from
which 44.45% were from the spa tourists. The Republic of North Macedonia for these 10 years has a total number of
overnight stays 26,465,259, of which 7.71% are overnight stays in spas or 2,041,044. Conclusions: The percentage
of overnight stays in spas compered to the total number of overnight stays for the Republic of North Macedonia is
7.71%. The biggest number of overnight stays by spa tourists were in Hungary (44.45%), and the lowest number
were in Croatia (0.6%).
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BPOJ HA HOKEBAIbA O] CTPAHA HA BAIbCKH TYPUCTH BO PEITYBJIUKA
CEBEPHA MAKEJJOHUJA 1 HEKOHU OJ1 EBPOIICKUTE AP/ KABHU

EBrennja MapkoBcka
VYuugep3surer ,,l onie Jemuer — lTun, Penyonuka Ceepra Makenonunja, Evgenija.31723@ugd.edu.mk

Pe3ume: CIIA unmycrpujara ¢ OM3HUC BO IMOJEM KOj pacTe BO MOMYIAPHOCT W MPOo(pUTAOMITHOCT, a U3IJICIUTE 32
WIHWHATa ce BeTyBauku. PemyOmuka CeBepHa MakenoHuja € IpkaBa BO kKoja co okory 60 M3BOpH Ha MHHEpaiHa
BOJ[a UMa BKYITHO OCYM OambH, 0]l KOM MOMEHTAJIHO J[BE HE ce aKTHBHHU. [Ipu cropenba co HEKOHM O]l €BPOIICKHUTE
JpXKaBW MOXe J1a ce Buau neka Bo CpoOuja mma noseke ox 50 Oamu u moseke ox 1000 u3Bopu, on kou oxoiy 500
M3BOPH HA JIaJIHA W TOIUIa MHHEPAJHA BOAA KaKO W M300WICTBO HAa MHHEpaiHa Kail. Cropea OpojoT Ha HOKEBama U
MIPUCTUTHYBamkha OAlUTE C€ BOJCUKH TYPUCTHUKHU NecTuHarmu Bo Cpbuja. Bo XpBarcka 3a sxan 0amCKUOT TypH3am
e cnabo pa3BHEH 3eMajKé BO NpenBUA JeKa XpBaTCKa M3JieryBa Ha JagpaHCKo Mope (Koe MpeTcTaByBa €IHO Of
HajMUpPHUTE W HANPOSHPHHUTE BO MeAWTepaHOT) M IMpeTCTaByBa INIABHA TYPHCTHYKA aTpakldja BO IpiKaBara.
BamcknoT Typu3am € Hajpa3BHeH BO YHrapmja kaae co moseke o 1000 m3Bopu Ha MHHEpaIHA BOAA, MOMEHTAIHO
nMa 230 tepmannu Oamu. Bo CnoBeHuja efeH on Hajpa3BueHUTe (QOpPMH Ha TypuzaM € OamCKHOT TypH3aM.
W3BopuTe Ha TepMalHH BOAM Kou Ha Opoj ce 87 Ha Opoj ce co pa3nuyHu CBOjcTBa M Temmeparypa (ox 32 mo 73
crenern Llemsnycosn). CroBeHunja MomeHTranHo pacrionara co 12 CITA uentpu. ILleax na Tpynor:Llenta Ha 0BOj
TPYI € J1a Ce BUJU KOJIKaB OpOj Ha HOKEBama Ce IOMHHATH BO OamUTE, BO OJHOC Ha BKYITHHOT OpOj Ha HOKeBama Ha
cuTe BUIOBH TypucTH Bo PemyOnmka CeBepHa MakenoHHja, HO U BO HEKOH Off €BPOIICKHTE IpyxkaBu. Bo 0Boj Tpya
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ce omndarenu apxxasure Cpouja, XpBarcka, YHrapuja u Ciosenuja. Marepujaau n meroan: Bo nocturnysame Ha
MOCTaBeHATa LeJI Ce KOPUCTEHH METOAMTE Ha aHajM3a M PETPOCIIEKTHBHA aHaiHM3a Ha OpOjoT Ha OAWCKH TYPHUCTH,
OpojoT Ha HOKeBama BO OamM M BKYIIHHOT Opoj Ha HOkeBama Ha Typucture Bo P.C.MakemoHWja W HEKOH OJ
eBporckute Apxasu 3a nepuonot of 2010 mo 2020 romuna. ITomaromure ce coOpaHu o7 Ip>KaBHHUOT 3aBOJ 3a
craructuka Ha P.C.MakenoHHja M COOIBETHO Ha MCTPaXKyBaHHUTE IPXKABH M HCTUTE ce 00paboTeHH TabemapHO M
rpapudkyu. AHanm3aTa € BpIICHA BpP3 OCHOBA HA MPEIXOAHO IPOyIyBaHAa HAYYHO TEOPETCKAa COApPXKMHA Ha
MaTepHjaa KOW BKIydyBaaT; JINTEpaTypa, KHUATHU, CIIMCaHM]ja, BECHUIHM, M3BELITAH, PEICBAHTHU IMyONMKaIMH, On-
line 6a3u Ha mojarony, Kako W CUTE APYTH 00jaBeHM Matepujanu. PesyaraTu ox ucrpaxysamero:Bo mepronor on
2010-2020 roguHa HajroseMm Opoj Ha HOkeBama UMaino Bo YHrapuja (1 113 300 000) ox kou mypu 44,45% Oune on
cTpaHa Ha OambCKM TYpUCTH.XpBaTCKa Koja mocie YHrapuja uma HajrojieM O0poj Ha HokeBama (766 966 231) ox HUB
camo 0,65% omuocHo 4 972 000 ox cure HOkeBama Owiie o cTpaHa Ha Oambcku TypucTH. PenyOmuka CeBepHa
Makenonuja 3a oue 10 roguHu MMa BKyIeH Opoj Ha HokeBama 26 465 259, on kou 7,71% ce HokeBama BO Oamu
onHocHo 2 041 044.3akay4yonn:3a nepronot ox 2010 1o 2020 roguna Bo Penybnuka CeeBepHa MakenoHuja nMaio
BkynHO 2 041 044 HokeBama oj cTpaHa Ha OamCKU TypHCTH. IIpOIEHTOT Ha HOKeBama BO OarmbH BO OJHOC Ha
BKYITHHOT Opoj HOoKeBama 3a P.CeBepHa Makenonuja € 7,71%. Hajronem 6poj Ha HOkeBama Of CTpaHa Ha OamCKU
TYpHUCTH UMaJIo BO YHrapuja (44,45%), a najman 6poj Bo Xpsarcka (0,6%).

Knyunu 300poBu: bamu, 6amCKku TypHCTH, HOKEBaba, €BPOIICKH APXKaBH

1. BOBE]J

Bonara mpercTaByBa €1eH Of CYIITHHCKUTE PECYPCH BO TypHCTHUYKara MHIyCTpHja. Bo obmacTuTte Kajge BomHHUTE
pecypcu ce OoraTé co KBaJIUTET U KBAaHTUTET MOXKAT J]a c€ KOPUCTAT 3a 3APaBCTBCHHU U BelHec 1ienu. OBa e ciy4aj
CO BeNHec U 0amCKHOT TypH3aM Kaje LITO BOAATa Ce KOPUCTH 3a JIEKyBame cO MUIeHHUyMu. Jlyfeto Hackajge BO
CBETOT OTKpUBAaT AeKa Haje(PMKAceH MPUCTAIl KOH 37PaBjeTo € OApXKyBame Ha 0aJaHCOT Ha TEJIOTO, a HajrojaeMa
yJIora BO TOA CEKaKo Jieka uMaaT Oamute. Jlogexa MHOTY JIyf'e 'l IOBP3yBaaT TPaJULHOHAIHUTE OalbH CO PUMCKHTE
0amH, MOCTOjaT AOKAa3H 3a TePaIlliK O] TUIOT Ha Oarby WIjaJHULM TOAWHM TPEIXIHO, KOra IOCTOENO BEPYBAbE BO
nexoBHuTara MOK Ha MuHepanHute Bomu. CIIA wmHIycTpHmjara € OM3HHC BO INOAEM KOj pPacTe BO MOMYIapHOCT U
poUTabMITHOCT, a U3MIEANTE 32 WAHWHATA Ce BETyBadKd. [7100amHUOT ma3ap Ha TEPMaJHU U MHUHEPATHH M3BOPU
Bpeou Hax 56 MmiIdjapAand AofMapy INTO € jaceH MOKasaTes 3a MOTEHIMjaloT 3a pacT M yclex Ha Oamckara
napypctpuja. EBponickara CITA mHIycTpuja ce mporeHyBa Ha oxony 20,2 munujapau gomapu. Bo 2020 romuna
nmaio oxory 160 000 Cra o6jextr mmpym cBeToT. 3a pasnuka on P.C.MakenoHnja kajge mrTo uMame camo § O0amH,
OpojoT Ha Oamu BO YHTapHja ce 3rojieMyBa ITOCTOjaHO TOCTHTHYBAjKH o BPBOT o 586 o6jextr Bo 2012 roguHa.

2. MATEPUJAJIX U METOOU

Bo mocTturnyBame Ha mocTaBeHaTa 11eJ1 c€ KOPUCTEHH METOIUTE Ha aHalu3a U PEeTPOCIeKTUBHA aHajn3a. AHamu3ara
€ BpIlICHAa BP3 OCHOBA Ha MPEIXOIHO MPOYyYyBaHA HAYYHO TCOPETCKA COAPIKMHA HA MaTepPHjaJid BKIYUyBajKH rojeM
0poj Ha oOjaBenu kuurd 3a Cma Typusam u on line 0a3u Ha momaroiM. PeTpocrekTHBHATA aHAiIM3a ro omdaka
OpojoT Ha OamCKM TYpPHUCTH, OpOjOT Ha HOKeBama BO OambM M BKYIHHOT Opoj Ha HOKeBama Ha TYpPHCTHTE BO
P.C.MakenoH#nja 1 HEKOU O €BPOIICKUTE ApkaBu 3a mepuoaoT ox 2010 no 2020 roxuna. [TogaTormre ce coOpaHu ox
IpXXaBHHUOT 3aBoX 3a cratucThka Ha P.C.MakemoHWja W COOIBETHO Ha HCTPaXyBaHUTE IPXKABH WM HCTHTE CE
00paboreHn TabenapHO U rpadUIKH.

3. PE3VJITATU

Bo Ttabema 6poj 1 e mpercraBeH BKYNMHHUOT OpOj Ha MOMHUHATH HOKeBama Ha Typuctd Bo P.CeBepHa MakenoHuja,
OpojoT Ha 0aWmCKHU TYpPHCTH, BKYITHHOT OpOj HAa HOKEBama BO OamM KaKO M MPOLEHTYAJIHHOT OJAHOC Ha OpojoT Ha
HOKeBama BO OamHM BO OJHOC Ha BKYNMHHOT Opoj HOKeBama. 3a IMOrojieMa MPEemIeAHOCT MpPOIEHTyaIHaTa
3aCTarleHOCT Ha OpOjoT Ha HOKEBama € MPETCTaBeHa BO TpaduKoH 6poj 1.
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Tabena 1. Bkynen opoj na nokesarwa u d6arwwcku mypucmu 6o PC Maxedonuja 3a nepuooom 00 2010-2020 zoouna
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BryneH 6poj Ha Bpoj Ha BakbCcKK BrkyneH bpaoj Ha % Ha BpojoT Ha
HOKeBarba TYPUCTH HOKEeBatba BO HOKEeBata BO
Barbu HarbK BO 0AHOC
Ha BKYNHWOT Bpoj
HOKEeBarba
2010 2020 217 28 163 215 662 10, 68
2011 2173034 27142 220053 10,13
2012 2151 692 27 169 216 185 10,05
2013 2157175 27 888 221 687 10,28
2014 2195 883 28976 223663 10,19
2015 2 394 205 28 853 215 210 8,99
2016 2461 160 28 276 227919 9,26
2017 2775152 32189 245074 8,83
2018 3176 808 13 432 108 043 3,40
2019 3262 398 11 254 98 435 3,02
2020 1697 535 5513 49113 2,89
BrynHo 26 465 259 258 855 2041 044 7,71%

Ipaghuron 1. BKynna npouenmyanna 3acmanenocm na 6pojom na HoKeeara 6o Garu 60 00HOC HA 6KYRHUOM
opoj nokesamwa 6o PC Maxeoonuja 3a nepuooom 00 2010-2020 zoouna

Brynex Bpoj Ha
HOKEeBaH:a B0 Gatsu

7%

Brynen Gpoj Ha
HOReBaksa
93%

W BryneH 6poj Ha HoReBatba ® Brynex Bpoj Ha HoHeBarba B0 Garbu

Bo Tabena 6poj 2 e HanpaBeH Mperie]l Ha BKYITHUOT Opoj HOKeBama, BKYITHUOT Opoj Ha OAlCKHU TYPUCTH, BKYITHUOT
0poj HOKeBama BO OamM W MPOICHTYATHHOT OZHOC Ha OPOjOT Ha HOKEeBama BO OAamM BO OJHOC HA BKYIIHHOT OpoOj
HOKeBama 3a nepronot ox 2010-2020 roxuna, Bo apxasure: P. CeBepna Makenonuja, Cpouja, XpBarcka, YHrapuja
n CrnoBenuja. 3a morojema MperieqHOCT Ha OJHOCOT roMely OpojoT Ha HOKeBama BO OambM W BKYITHHOT Opoj Ha
HOKEeBarmba 3a CIIOMEHATUTE JIp>KaBH, HCTHTE CE NMPETCTaBeHH Ipaduuku Bo rpadukoH 6poj 2.
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Tabena 2. Bkynen opoj na noxesarna u 6arscku mypucmu 3a nepuooom 00 2010-2020 2oouna
BryneH 6poj Ha BryneH 6poj Ha BryneH 6poj Ha % Ha GpojoT Ha
HOKeBarba BarbCKU TYPKUCTH HOKeBaHa BO HOKeBaka BO
HBatbK HarbK BO 0QHOC
Ha BKYNHKWOT Bpaoj
HOKeBatba
Penybnuka
CesepHa 26 465 259 258 855 2041 044 7,71%
MakegoHwWja
Cpbuja 80384 117 5114 861 23993 832 29,85%
XpBaTtcka 766 966 231 1469 700 4972 000 0,65%
YHrapwja 1113 300 000 398 931 000 494 835 000 44 45%
CnoeeHuja 131536053 9 366 366 34 157 027 25,97%

Ipagpuron 2. Odnoc nomery eéxynnuom 0poj HoKesarsa u 6KynHuom Opoj Ha HOKesarsa 60 darbu 3a nepuooom 00
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YHTAPHIA CNOBEHHWIA

Cnopopen 100neHNTE TOJATOIM Ol aHAJIM3UPAHUTE Jp)KaBH, 3a MepHoJoT o 10 roguHu MoXe Ja ce BHIU JieKa
0amCKHOT TypHU3aM € Hajciaado pa3BUEH BO XPBAaTCKa, a HAJMHOTY pa3BHeH Bo YHrapuja. Bo nepuonotr ox 2010-2020
TOJIMHA HajroyieM Opoj Ha HokeBama uMmaino Bo YHrapuja (1 113 300 000) on xou nypu 44,45% Oune ox crpaHa Ha
6amcku TypucTH. Ha BTopo MecTo 1o 3acrarneHocT Ha OamCKu Typu3aM Off aHalu3upaHuTe npxasu e CpOuja, kane
on 80 384 117 HokeBama, 29,85% wmu 23 993 832 HokeBama ce oJ1 cTpaHa Ha Oamcku TypucTH. Bo Cnosenuja on
BkymHO 131 536 053 HokeBama 25,97% ce ox crpana Ha Oamcku TypuctH. PemyOmmka CeBepna MakenoHuja 3a
osue 10 roquHn nMa HajMan Opoj Ha HokeBama (26 465 259), on xou 7,71% ce HokeBama Bo Oamy omHOCHO 2 041
044. XpBarcka koja mociie YHrapuja uma HajrojieM Opoj Ha HOokeBama (766 966 231) ro 3a3eMa MOCIETHOTO MECTO
o pa3Boj Ha OamCku Typusam, camo 0,65% omuocHo 4 972 000 ox cute HOKeBama OWiie Ol cTpaHa Ha OamCKH

TYPHUCTH.
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5. 3AKJIYUYOK

3a nepronot ox 2010 mo 2020 roxuna Bo Pery6nka CeeBepHa Makenonuja nmano BKynHo 2 041 044 HokeBama o1
cTpaHa Ha OaFCKU TYPUCTH.

ITpoueHTOT HA HOKEBama BO OamH BO OJJHOC Ha BKYITHUOT Opoj HOokeBama 3a P.CeBepHa Maxkenonuja e 7,71%.
BamcknoT Typu3aM € HajMHOTY pa3BHEH BO YHrapuja co 44,45% HokeBama BO Oamu BO OZHOC Ha BKYITHHOT OpOj
HOKEBama.

Hajcnabo pasBuen Oamcku Typusam nma Bo Xpsarcka co 0,65% HokeBama BO OamHM BO OIHOC Ha BKYITHHOT Opoj
HOKeBama.
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